ANAKOINQYH

Meraxkivion padnpdtov xeipepivod eEapnvov oto apvo eEaunvo 2024-2025 ko

Tpomog e€étaong avt®v oty eetaotikn lav./Def. 2025

(Amopaon 21/17-10-2024 6.5°)

«Ta mopardrw pebnuata mwov oev o0ayOnkov oto yeyuepivo elaunvo 2024-

2025 Aoyw EAderyng drdaaroviwy, Bo. didoyBodv aro sopivo eCounvo 2024-2025 ue v
mpoibmoleon ott Ba drotebodv o1 amopaitntor mopor and 1o Topvuo xor Go vwoplovv

Ol0AOKOVTEC:

Kwo. MoaOnjuara EM |QPEY| Eéaunvo
306 Apyéc Mapketivyx Evoveng Y 3 3
505 Moyeipion Erwovouios (Brand Management) Y 4(2/2) 5
701 Elinvikog Aaixog molitionog ka1 Evovuaaoio Y 4 7
703 Pnproxo Mopxetivyx Y 4 7
707 2oyypoves Epapuoyés otn oayeipion mopaymyng EY 6 (3/3) 7
708 Avarroén Ipoioviawv yia v Koxlikn Owovouio EY |6 (3/3) 7

Lo ta paBnuozo avta Oa mpoyuotomonBodv eetaoeig, oy eletaotiky Tov

lovovapiov-Pefpovapiov 2025, yia tovg goitntés mov t0 Erovv cvumepildfer oty
oniwaon tovg tov Oxtwppio 2024 kar tovtdypove T0 EYovy ONAWGEL €0TW UIo. POPA,
Ewg¢ Kal To akxoonuoixo étog 2023-2024.

oikaiwpo. eCEtoons Tov GewpnTikod UEPOS, OTOL EYOVY TEPCOEL TO EPYOCTHPIO.

» ¢ite tov Defpovoapiov kou Zemreufpiov 2025,
> eite o0 lovviov kou Zemteufpiov 2025»

O1 ToPoTaV®w POITNTES EYOVY OIKOIMUO COUUETOXNS OE ODO ECETOOTIKESG

2e 0, T agopa ta. padnuota oo eivar ikt (Bewpio kar epyactipio), Exovv




